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123 West Main Street 
P.O. Box 12345 
Fort Wayne, IN 46804 
©219-555-1212 <h> 
©219-555-1234 <w) 
m joe@,investigQ.net 



Date:H/26/2001 



Trade : |Buyj jj jGo] 

262 



Edit Account 
Information 

Edit 

9p?1_ ^Transactions 
Make a 



Cash Deposit 




-274 



1644 196 
3445 256 
3267 403 
2315 196 
j834 733 
1 1 1 J 652 
2335 793 
394.22 



Svmbol 


1 Date Open 


| Unit Price 1 


Net Cost I Market Price 1 


Market Value t 


Gain/Loss 1 


AGTHX 


1/2/2001 


30410 


$50,000 00 


24 53 


$40,332 13 


($9,667 87) 


AMUSX 


3/10/1999 


12 539 


$43,200 00 


13 13 


$45,408.49 


$2,208.49 


AKEFX 


4/8/1999 


22 954 


$75,000 00 


20 43 


$66,753 04 


($8,246 96) 


AKWPX 


5/17/1999 


24 058 


$55,700 GO 




$53,874 62 


($1,825 38) 


AWSHX 


_ 3/1 5/1 999 


24594 


$45,124 02 


_28?7 


$53,152 24 


$8,028.22, 


MSIGX 


3/10/1999 


33 861 


$43,200 00 


33 9 


$37,685 00 


($5,515 00) 


PIVAX 


_ 4/30/1 999 _ 


32J09 


$75,000 00 


29 27_ 


$68,368 67 


($6,631 33) 


SUF 


6/30/2000 


1 000 


$394 22 


1 


$394 22 


$0.00 



Total Equity; $365,966,36 



Short Term Trading 
Income ✓ 
Tax-Exempt Income 



Birthday 
Occupation 



1 2/3 1/1 940 



Contact f&tb 



Date I Type 
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CREATING A MARKETING 
PROJECT DEFINITION FOR A 
PARTICULAR PRODUCT 



IDENTIFY FIRM CUSTOMERS 
THAT MEET THE MARKETING 
PROJECT DEFINITION BY RUNNING 

A QUERY ON A CUSTOMER 
DATABASE USING ONE OR MORE 
MARKETING PROJECT PARAMETERS 



IDENTIFYING THE FIRM REPS 
THAT REPRESENT THE IDENTIFIED 
CUSTOMERS 



ALLOWING THE FIRM REPS TO 
OBTAIN A LISTING OF THE 
IDENTIFIED CUSTOMERS THAT HE/ 
SHE REPRESENTS 
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FIG. 13A 
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IDENTIFYING WHICH OF THE H~ 3 1 0 
IDENTIFIED CUSTOMER LISTINGS 



xS 

ARE ACCESSED BY THE FIRM REPS 



DETERMINING A MARKETING ■ _ 
PROJECT APPEAL INDICATOR By/ 
MONITORING HOW MANY AND/OR 
WHICH REPS ACCESS THE 
IDENTIFIED CUSTOMER LISTING 
AND/OR APPLICABLE MARKETING 
MATERIALS 
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IDENTIFYING HOW MANY OF THE 

IDENTIFIED CUSTOMERS THAT 
ARE ACCESSED BY THE FIRM REPS 
ACTUALLY PURCHASED AND/OR 

DID NOT PURCHASE THE 
PRODUCT FROM A FIRM REP IN A 
GIVEN PERIOD OF TIME 



. 318 

DETERMINING A MARKETING j 
PROJECT EFFICACY INDICATOR 

-320 



COMPARING THE MARKETING 
PROJECT EFFICACY INDICATOR 

TO A PREDETERMINED 
MARKETING GOAL, IF DESIRED 



END 



FIG. 13 B 
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CREATING A MARKETING 
PROJECT DEFINITION FOR A 
PARTICULAR FINANCIAL 
PRODUCT 



CREATING RULES COMPLIANT 
MARKETING MATERIAL FOR THE 
FINANCIAL PRODUCT 



IDENTIFY FIRM CUSTOMERS 
THAT MEET THE MARKETING 
PROJECT DEFINITIONS BY 
RUNNING ONE OR MORE QUERIES 
ON A CUSTOMER DATABASE 



IDENTIFYING THE FIRM REP THAT 
REPRESENTS EACH IDENTIFIED 
CUSTOMER 



PROVIDING A LISTING OF 
IDENTIFIED CUSTOMERS TO 
SELECTED REPS, ALONG WITH 
THE RULES COMPLIANT 
MARKETING MATERIAL 
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FIG. 14A 



HAVING THE REPS SEND THE 
RULES COMPLIANT MARKETING 
MATERIAL TO THE IDENTIFIED 
CUSTOMERS 



HAVING THE REPS INITIATE THE 
RECORDING OF EACH SALE OF 
THE FINANCIAL PRODUCT INTO 
THE CUSTOMER DATABASE 



IDENTIFYING WHICH AND/OR 
HOW MANY OF THE IDENTIFIED 
CUSTOMERS ACTUALLY 
PURCHASED OR DID NOT 
PURCHASE THE PRODUCT FROM A 
FIRM REP WITHING A GIVEN 
PERIOD OF TIME, BY RUNNING 
ANOTHER QUERY ON THE 
CUSTOMER DATABASE AT A 
LATER TIME 



DETERMINING A MARKETING 
PROJECT EFFICACY INDICATOR 
FOR THE MARKETING PROJECT 



END 



FIG. 14B 



